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The Venue 

Chicago Bride has been serving the 
Chicagoland wedding industry since 
1995. We keep it local and we keep 
it targeted.

We’ve managed to stay competitive in 
this multi-billion dollar industry by 
producing results and offering value 
to the advertiser. We’re a streamlined 
resource tool;  a local buying source 
for Chicago area brides who are ready 
to BUY. We give our brides what they 
need – YOUR PRODUCT – so they 
can make a targeted purchase from 
premier local wedding professionals 
like you.

As an advertiser, you also have the 
choice of extending your product 
reach to a niche demographic via 
our suburban supplements, North 
Shore Style Weddings and DuPage 
Style Weddings, which specifically 
target brides in the affluent North 
Shore and DuPage county regions of 
Chicagoland.
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Chicago Bride’s Bridal Shows at  
Navy Pier Crystal Gardens is the  

perfect place to meet with  
experienced wedding professionals. 

Sunday, April 13, 2008 and 
October 19, 2008

Navy Pier Crystal Gardens

Gowns by Allessandra Bridal

Photography by Mark Schmidt

Chicago Bride Magazine Presents

The Navy Pier 
Bridal Fashion 
Show and Expo

Eager brides strolled 

through the exotic Navy 

Pier Crystal Gardens, 

visiting the wide array 

of exhibitors’ booths and 

enjoying product samples 

first-hand.

Sunday April 13, 2008 

and October 19, 2008
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Our Guests

Chicago Bride acts as the ‘TO DO’ 
list for local brides: the who, what and 
where for vendors in the Chicago area. 
Our brides are ready to buy. Our goal is 
to introduce them to local vendors and 
generate business for our advertisers.

Our brides read Chicago Bride for the 
great fashions, and for the nuts and 
bolts of planning their wedding: 

• Tips straight from the professionals 
 in various areas of the wedding 		
 industry

• Seasonal trends on what’s hot and 		
 what’s not 

• Questions to ask when 
 booking vendors

• Websites and addresses to aid 		
 couples in obtaining their 		
 marriage license

• How to plan a Green wedding

• And much more!

The Reception

Chicago Bride hosts its very own exclu-
sive Bridal Fashion Show & Expo at the 
uniquely exquisite Crystal Gardens at 
Navy Pier. The Expos attract hundreds 
of brides from Illinois, Indiana and 
Wisconsin and feature top local wed-
ding professionals, a fashion show and a 
raffle drawing of fantastic prizes worth 
thousands of dollars.

Our fashion shows are set on a T-shaped 
runway, complete with a live announcer 
and music, so all guests can take a first-
hand look at the latest dress designs and 
accessories from top designers for brides, 
bridesmaids, flower girls and mother of 
the bride.

Party Favors 

So, what do you get as a Chicago Bride 
advertiser?

• Distribution of our magazine 		
 (with your ad) at our hugely 
 successful Bridal Fashion Show and 	
 Expo at Navy Pier, as well as book		
 stores and newsstands
 	
• Chicago Bride’s exclusive 
 advertiser-only, user-friendly 
 website, where advertisers 
 have the capability of tracking 
 clicks to their websites through 
 ChicagoBrideMagazine.com

• Direct access to our current 
 database of bride profiles and bridal 		
 leads helping you generate business

• We advertise Chicago Bride in the 
 Chicago Tribune, Red Eye, Daily
 Herald, and on radio at 103.5 		
 KISS FM to introduce more 
 consumers to your products

• Discounts on Expo booths

• Discounts on Chicago Bride’s 
 demographic supplements:North 
 Shore Style Weddings and DuPage 	
 Style Weddings

• Advertising on
 ChicagoBrideMagazine.com 

What’s Your Budget?

Chicago Bride is value-packed. We offer 
competitive pricing and can work with 
your budget, offering incentives like 
multi-ad discounts, preferred customer 
renewal rates for repeat clients and spe-
cial website advertising rates. 

By the numbers:

• We publish four times a year 		
 (spring, summer, fall and winter) 		
 - a magazine for all seasons.
 
• We have a base circulation of
 35,000, which includes 
 distribution to bookstores, newsstands, 	
 bridal shows, salons and the internet.

• Last year, we had over 75,000 
 advertiser clicks to our website

RSVP

So you’re invited…tie the knot with the 
one magazine that will get you results…
Chicago Bride Magazine. We welcome 
you to contact us for rate information at 
advertising@ChicagoBrideMagazine.com.
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Real weddings

Meredith Elsesser 
and Kevin Velan 

Notebaert Nature 
Museum, Chicago.

Ceremony:   
St. Paul of the Cross, 

Park Ridge

Florals:   
Amy Haines of 

The Rose Cottage

Photographer:   
Peter Thompson of PWT

The Kiddie Cocktail 
    Do Children and Weddings Mix?
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Photo courtesy of Ann Taylor Celebrations Collectionby Cathy Demetropoulos

SPECIAL FEATURES

Continued on Page 54

T en years ago when I got 
married at 26, the ques-
tion of whether or not to 

invite kids to my wedding didn’t 
even come up. Our friends, like 
us, were all young and none of us 
had kids. Our parents’ friends had 
grown children. Although many 
may not talk about this sensitive 
dilemma, it is now one of the hot-
button wedding planning issues 
that can send waves of resentment 
and spite throughout soon-to-be-
families and friends. 
 
 Many people, especially those with kids, are 
offended at the notion that they cannot bring 
their kids to a happy, social gathering. That 
dismay becomes stronger if the bride/groom are 
a family member of theirs. Kathy Spyratos of 
Chicago recalls, “I clearly stated, No Children 
Under 12 on my invitations and I had problems 
with my family and friends. One of my friends 
got very offended and did not come. People 
were calling me asking if they could please bring 
their children,” she says, “which made things 
very uncomfortable. I’m a firm believer that 
children don’t belong at weddings.” 
 For these exact reasons, Javier Estrello, set to 
have a September wedding in Texas, is making 
it absolutely clear that there are to be no kids 
at his wedding. “We put Adults Only on the

C hoosing the 
right cake can 
be a daunting 

task. Not only should it 
make an impression visu-
ally but the flavors you 
choose should blend for 
just the right taste. Below 
are some useful cake 
designer tips to help you.

Wedding couples today have unlimited 
options. Make your cake your own and let it 
showcase who you are.

• Choices for wedding cakes today are very 
exciting and delicious with a variety of avail-
able flavors. Carrot cake and cheesecake are 
gaining popularity for weddings.

• The most popular icings used on wedding 
cakes are butter cream and fondant.  Fon-
dant is the smooth porcelain like finish so 
popular today.

• Book with someone who has been in busi-
ness for at least one year.  It takes that long 
to know what you’re doing. Make sure you 
are comfortable that the people making your 
cake will be dependable and on time.

• Ask the following questions while at your 
cake appointment:

 - What is the payment policy?

 - What is the cancellation policy?

 - Is a deposit required, and when?

 - When is final payment due? 

 - Are there any additional charges   
 for set up and delivery of the cake?

 - Are the cakes priced per serving,  
 or one uniform price based on the  
 complexity of the cake?

 - What are the charges for hand-  
 made decorations, gum paste 

 flowers, cake bases, etc.? 

 - Is there an additional charge
 for fondant covered cakes, or for   
 fillings beyond basic butter cream? 

 - Does the designer offer a cake
 tasting event? These events can   
 offer up to 20 different cake flavors  
 for you to taste.

Shopping For A Cake Designer? 
FASHION&ACCESSORIES

Continued on Page 50

   It’s a piece of cake with these tips from Marcia Puri of Centerpiece Cakes.

38       ChiCago Bride  •  ChicagoBrideMagazine.com    

ChicagoBrideMagazine.com



ChicagoBrideMagazine.com

3500 W. Peterson Avenue 
Chicago, Illinois 60659 
Phone (773) 866-9900 x15

Fax (773) 866-9881 

advertising@chicagobridemagazine.com


